o

DIGITAL TOOLS FOR FARM ADVISORS

| 2018-2023

! F A I

4N

g@s 3l partners R Share
€ 6,99M

FAIRShare aims to improve farmer engagement with digital

technologies through sharing, adapting and enabling more use of

digital advisory tools and services (DATS)

Practice abstract n’1

Creating a framework for the collection of Good
Practices related to DATS
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Good practices

Learn how to create better DATS.

1. A key feature of a DATS you find useful in advisory work or a method for developing/adapting a DATS
2. This key feature/method is 'tried and tested’, has been used with good results a number of times.
3. Other advisors/farmers could find this feature/method useful and use it in their own work.
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Context
The objective of Deliverable 2.1. is to present the central deliberations underpinning the
identification of DATS ‘Good Practices’ in an attempt to balance the goals of:
« |dentifying consistent criteria for recognising Good Practices across different contexts/
countries and
e [lluminating practices that are ‘good’ in ways that are actor and context specific, but

which may nonetheless be transferable/adapted for transferability to other contexts.

D2.1 outlines how Hot Topics (key themes) are suggested by the European Network for
Rural Development (ENRD) as particularly useful thematically organising Good Practices.

In total 7 parent Hot Topic categories captured the key themes related to DATS:

Business Legal
) . . Knowledge Data
Social Economic Environmental & Regulatory
Management

Frameworks

Brokering

The framework therefore enables end-users to identify Good Practices and having done

so allows them to taxonomise Good Practices according to Hot Topics relevant to DATS.

Recommendations
e Provide an understanding of what Good Practices mean and why they are important
e Describe the process of defining the who, why, what, where, and how that captures

the end user's needs.
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